
Geography : Albertsons Companies-Albertsons Safeway Northern California All Other-RMA 123.1MM HHs
Time : Latest 52 Weeks Ending Feb-25-2018 in Total US 

Product : STILL WINE
HH Demo Summary : All HH Income Per Capita 18.4% (0.0pts) (22.6MM HHs) 81.6% (+0.0pts) (100.5MM HHs)
Trip Mission : All Trip Missions Shop in Kroger Do Not Shop in Kroger
Parent Company : Total (Unfiltered)

3.3% (+0.0pts) (0.7MM HHs) 96.7% (0.0pts) (21.9MM HHs)
Buy STILL WINE Somewhere Do Not Buy STILL WINE Anywhere

$ Opportunity from 1 Additional Point
of Buyer Conversion:

51.9% (+0.4pts) (0.0MM HHs) 48.1% (-0.4pts) (0.7MM HHs) BUYER CONVERSION
Households

Buy STILL WINE in Kroger Do Not Buy STILL WINE in Kroger
$16,489,679

CONVERTED BUYERS UNCONVERTED BUYERS

0.0% ($0.0MM) 100.0% (0.0pts) ($66.2MM) 100.0% (0.0pts) ($57.4MM) LEAKAGE
Dollars

STILL WINE $ Spent in Kroger STILL WINE $ Leaked Elsewhere STILL WINE $ Leaked Elsewhere

100.0% (0.0pts) 39.5% (+1.3pts) 32.0% (-2.5pts) 9.2% #VALUE!
STILL WINE $ Leaked to

Other Channels ($66.2MM)
STILL WINE $ Leaked to

Club ($22.7MM)
STILL WINE $ Leaked to

GroceryX ($18.3MM)
STILL WINE $ Leaked to

Liquor ($5.3MM)
STILL WINE $ Leaked to

Other Channels ($11.1MM)

38.7% Safeway 36.9% Costco 3.8% Trader Joes 4.5% Walmart
Supercenter+3.7pts -0.2pts -1.2pts -0.1pts

$25.6MM $21.1MM $2.2MM $2.6MM
7.1% Costco 2.6% Grocery Outlet

-1.2pts
$4.7MM $1.5MM


